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A musical matchmaker

Jordan Passman’s
score Ascore puts
companies seeking
custom music in touch
with composers.

ALEX PHAM

Musicians who have
struggled in vain to break
out will probably be able to
relate to Jordan Passman’s
darkest hours in New York
Citytwo years ago.

Jobless and fresh out of
college, Passman wasinbed,
unable fo sleep as his mind
feverishly questioned what
the heck he was going to do
with his life. And then it hit
him.

He had an idea for a web-
site that would match com-
poserswith paying gigs from
advertising firms, independ-
ent film producers and game
developers — anybody who
wanted to buy a snippet of
- musie for their projects.

He even knew what to call
it: scoreAscore.

Launched 17 months ago
from his parents' house in
Beverly Hills, the site has
served as a conduit for com-
panies such as Walt Disney
Co., Electronic Arts Inc.,
Universal Pictures and NBC
to find customn musie for
their trailers, commercials,
games and shows.

The business, while still
tiny, was so intriguing that
Business Week named Pass-
man one of America's best
young enfrepreneurs this
summer. Last week, Pass-
man also garnered the most
votes among the magazine's
readers for most promising
business. :

That wasn't exactly what
- Passman had in mind that
night in 2008 when he bolted
up from bed to write down
his idea.

- The next day, he called

his dad to run the concept by
him. “I thought he was on to
something,” said his father,
Don Passman, a music at-
torney in Los Angeles who
was used to hearing ideas
sprout out of his youngest
son’s head since he was a lit-
tle boy with a mop of unruly
black hair. “This one seemed

“The site is
actually
working.... Clients
now have a way
to get custom
music without
having to take a
blind bet on
Craigslist.’

—JoRDAN PAassMAN,
On scorefAscore

good.” -~

Passman moved back to
Los Angeles in August 2009
and spent nine months on
his idea: to build a website
that lets people post
projects, along with the
price they're willing to pay,
the duration of the music
and the emotional themes
they want the music to hit.
They can even include a
snippet of the video they
want the music to match.

Composers interested in
the gig wupload sample
scores. Project owners pick
the score they want or pass

on all of them.

The first month Passman
launched his site in May 2010,
he got just one submission,
and it was from a family
friend who needed music for
a potato chip commercial.

Weeks went by when he
heard nothing but crickets.
Passman laboriously built
up a spreadsheet of more
than 5,000 contacts, along
withnotes from each conver-
sation. Most of the contacts
he acquired from cold call-
ing, a skillhelearned asavol-
unteer for the Barack Oba-
ma presidential campaign,
ringing up registered voters
and urging them to vote.

Little by little, business
began to pick up. A photog-
rapher wanted some music
to go with a slide show. An
amateur video producer
wanted a few seconds of mu-
sicfor his YouTube video. An
ad company needed some
background music for a
commercial.

And then the Big One
landed.

Someone from Denmark
anonymously posted a short
animation project that
would pay $6,000. The music
had to have an Asian theme
with moments of action and
drama.

BoXNIE BSCHIFFMAN

FOUNDER: Jordan Passman got the brainstorm for scoreAscore during a sleep-
less night. The 17-month-old company could bring in $250,000 this year.

“We had no idea who it
was,” Passman said, but the
princely price tag attracted
a few dozen submissions.
“The client turned out to be
Lego, looking for music for a
pilot project called ‘Ninja-
go,’ " Passman said.

A 26-year-old composer
named Jay Vincent won the
contract. The pilot furned
into a cartoon series on
Nickelodeon, with regular
work for Vincent.

Passman's company gets
20% of the revenue from cus-
tom projects that go
through his site, 40% if the
project uses already existing

. music.

This year, his company is
on track to pullin $250,000 in
revenue — couch change by
most corporate standards.
Passman knows this, but
still considers his company a
success.
~ “It’s a success because it
means that the site is actu-
ally working,” Passman said,
beaming. “It's connecting
composers with work, and
clients now have a way to get
custom music without hay-
ing to take a blind bet on
Craigslist. It's no longer just
anidea in my head.”
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